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nsdethissummary The world is moving towards a low-carbon
R economy. Steria is helping to get it there.
L Through our solutions and services we are
e helping a growing number of clients to reduce

their carbon footprint. By bringing ever-greater
efficiency and effectiveness to their operations,
Steria is helping diverse enterprises better
manage their resources.
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Creating a future
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we all want to share

Shaped by sharing from the start, this sense of responsibility
comes naturally to Steria, and drives our role in helping to build
a sustainable future.

Business does not operate in isolation.
That is one of the principles that led
Jean Carteron to start Steria in 1969.

One of Jean Carteron’s most enduring beliefs was his conviction
that our employees should have a significant stake in the business.
Therefore, to this day 20% of Steria’s capital is employee-owned.
From the start, this has fostered a culture of innovation,
entrepreneurship and solidarity, and is enshrined within a unique
governance model that continues to define the way we work.

His radical vision is even more relevant
today as we consider our role within
the communities in which we operate
and — more widely — the planet for
which we all share responsibility.

Sustainable growth, stakeholder respect and equality and working
to a genuine social purpose are the building blocks of our business.
They shape our future too, as we continue to share the benefits of
innovation and collaboration with our clients and suppliers, as well
as ensuring that the communities in which we do business gain a fair
share in our success through employment, technology, education,
enterprise and health.

Ultimately, the benefits of our approach have a wider impact still.
The world is moving towards a low-carbon economy. Steria, through
its expertise and innovation in Information Technology, is working to
get it there. Increasingly our clients look to us to help them address
this challenge. We do this directly through our greener solutions
consultancy, smarter transport or field management or digital
documentation solutions; or indirectly, as the efficiencies we enable
reduce their carbon footprint while enhancing their operations.

The urgent need to realise a low-carbon economy has encouraged
us to focus our own efforts on this agenda in 2010; a policy
enshrined in the new green headquarters of Steria France, the
first ‘positive energy’ office building in France.

The environment is, however, just one pillar in our approach to
sustainable business, working alongside our activities focused on:
the marketplace, the workplace and the communities in which
we operate. Inevitably, these areas overlap, since sustainability
permeates every aspect of our lives.

So does the [T-led user-centric revolution, which has changed
the way that people live.

Steria has been in the vanguard of that change. And we are
continuing to re-think the way that technology is accessed and
brought to market. Our aim is to empower users; meeting —and
anticipating — their increasing demands for greater flexibility,
transparency, responsiveness and control.

As the speed of IT development accelerates, so is the progress
Steria is making in helping to achieve a more sustainable future.
This will benefit clients, employees, suppliers, our neighbours
around the globe — and the world itself.

Francois Enaud
General Manager



We help our clients meet the
fundamental needs of society,
enabling such things as healthcare,
food-distribution, transport and
communications. Our technology-
based services and solutions, help
simplify things, and assist compliance,
as well as helping clients to meet
their own increasingly ambitious
sustainability goals.

@

‘Promoting
sustainable solutions

Our full range of IT-enabled services help our clients
to minimise their energy use while maximising
their efficiency:

> Consulting uses our proven methodologies and expertise to
identify strategic, future-focused improvements in the context
of wider transformation plans.

= Systems integration provides turnkey solutions with
full integration into the clients’ environment and takes into
consideration all technical and operational constraints.

= Application management helps clients to evolve and fine tune
their application portfolios to meet emerging business challenges.

= Testing, which involves expertise ranging from consulting to
delivery and experience right across the business process and IT,
ensures that clients’ systems are fit for purpose, reliable, secure
and scalable.

> Business process outsourcing (BPO) provides middle and
back office services. Emphasis is on automation and execution
of world-class business processes to keep critical services running
and relevant. These include finance & accounting, procurement
and human resources.

> Infrastructure management helps clients keep pace with
accelerating demands on IT infrastructure while delivering
substantial cost-savings and productivity increases.
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We deliver all our business guided by our values of:
simplicity, creativity, independence, respect and openness.

Significantly, these values align with those defined by the United
Nations’ Global Compact (www.unglobalcompact.org). This charter
encourages companies to promote ten universal principles in the areas
of human rights, working conditions, the environment and the fight
against corruption. Steria became a member of the Global Compact

in 2004.

Five years later, we developed our own Code of Ethics — a protocol
that ensures healthy business practices. A similarly stringent
procurement document guides us in managing our relationship
with suppliers.

Yet having a code is not enough. We have made certain that everyone
at Steria lives by it, ensuring they are aware of their role in bringing
our corporate culture to life in everything they do.



http://www.unglobalcompact.org

Our approach to i 04
corporate responsibility

To best manage our approach to sustainability, The way we are organised demonstrates the importance we attach
we divide our efforts into four key areas: to ethical operations.
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Steria’s General Manager has ultimate responsibility for our global
corporate responsibility programme, with members of the Executive
Committee supporting a particular business area. Working with them
are teams of network leaders responsible for implementing action
plans in each of the four areas throughout the Group, under the
guidance of a dedicated Programme Director.

This structure ensures commitment to responsible operations at the
highest levels. It also means that Steria is geared to doing the right
thing — wherever we do business.

Our network leaders discuss our strategy and implementation

plans regularly with the independent experts on our Corporate
Responsibility Advisory Board, to ensure that we continue to innovate
and provide a ‘best in class’ corporate responsibility programme.

Our Corporate Responsibility Advisory Board’s independent experts
are from government, other private companies, non-governmental
organisations and corporate responsibility network leaders.

In 2010 the Advisory Board met three times, welcomed a

new member and focused on best practice in governance;
communications; a suppliers’ charter; and corporate responsibility
objectives and ratings.




: Our approach to corporate responsibility
: Talking the same language

Effective corporate responsibility is a collective endeavour. That is
why at Steria we make it our business to engage with stakeholder
networks and organisations on global, national and local levels.

We are active members of the UN Global Compact, CSR Norway and
Institut du Mécénat Social in France. Participation in such networks
keeps us on top of relevant trends and legislation and also opens up
new links with NGOs.

In France the Steria-Institut de France Foundation is supporting
various NGOs. Our work with Digital Bridge is successfully spreading
the use of information and communications technology among the
most underprivileged young people in Cambodia. Through Interface
Handicap, we are helping to provide access to social, educational,
vocational and cultural resources for people with disabilities.

And through an organisation called Espaces we are working

to promote professional integration in environmental jobs.

We are aware of the new ISO 26000 standard on sustainability
and we will work to align our CR policy to the standard.

The CR professionals on our External Advisory Board also ensure
the successful impact of our efforts. According to Frédeéric Tiberghien,

Honorary President of France’s Study Centre for Corporate Responsibility

(ORSE) and member of Steria’s Corporate Responsibility Board:
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“Steria has long understood the importance and the seriousness
of corporate social responsibility, which is also deeply rooted in the
Company’s culture. To improve its global performance in that field,
Steria has launched a wide range of initiatives and programmes.
To ensure their effectiveness and relevance, the Company established
a Corporate Responsibility Advisory Board. It is composed of outside
experts as well as Steria programme leaders. The Advisory Board is
encouraged to act in a frank and constructive way, providing input
on all facets of the Company’s CR activities. | have been impressed
by the speed with which the team has progressed on environmental
issues, which had been an area of weakness for the Company.
The involvement of the chairman and the management board
are also key success factors. We have the impression that we
are bringing useful — and welcome — outside experience to Steria.
We are confident that we are helping to shift Steria’s business
model towards even greater corporate responsibility.”



. Marketplace

‘Sharing responsibility =

How we do things, and
the iImpact of what we do,
are both important aspects
of our commitment to
sustainable business.

And so every service or
solution we provide comes
with an ethical dimension,
and a benefit for society.

: Steria Corporate
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Increasingly, our focus is on sustainability, and devising new ways
to meet one of the greatest challenges the world has ever faced.
Yet, sustainability is as much an ethical as an environmental
issue, calling for a change of mindset as well as practice. At Steria
we consider both, when helping clients mitigate their carbon
footprint more effectively. We do this directly through a range

of services, including:

Sustainability Consulting: Providing expertise, practical advice
on combining methods, practices and potential partners to provide
fully-integrated solutions.

Energy Management: Combining expertise, methods and
software to devise effective energy-reduction strategies based
on calculations of carbon consumption.

Smart Transport: Transforming vehicle fleets to lower fuel
consumption, or optimising routes and avoiding congestion.

Field Service Management: Reducing overall carbon footprint
through mobile devices and data transfer and business knowledge.

Other services include Electronic Document & Records Management
Systems, Managed Print Services, Server Application and
Virtualisation and Desktop Energy Management.

IT itself accounts for 2% of the world’s carbon emissions. However,
by using IT to improve business process, Steria helps clients in sectors
who make up the balance reduce their emissions by up to 15%.
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Our commitment to sustainability reflects our founding ethos of Ethics on the curriculum
ethical business. This is enshrined within the Steria Code of Ethics,

which sets out our beliefs and policies on such issues as human

The challenge:
To ensure the consistency of ethical behaviour throughout Steria

“There are never easy answers to

rights, diversity, labour standards, the environment, combating ) : : :
corupton and confctsf s ledigonteop. ethical questions. But our Leadership
Backed up by a practical Book of Internal Control to systemise The solution: - . N _ ACademy tralnlng helpS eXpand
implementation, the Code of Ethics is available to everyone on Steria’s Leadership Academy provides a formal training environment AT J i ;
our intranet web portaL Given our heritage and governance, for the GI'OUp’S Senior programme and project managers. A S|gn|flcant partICIpantS experlence to a Varlety
this Code holds few surprises. feature of the curriculum is a module on ethical behaviour. of issues and also stresses the
As Steria peop|e from the start have shared Ownership of the Currently 140 people drawn from Steria Companies around the world 1
Company as well as its Va|uesl 0} today — |nd|V|dua||y and are ben8ﬁting from this tralnlng in making dIECiSion-S that aCCUrater Importancle Of adherence to_ Our ’y
collectively — they are encouraged to develop their entrepreneurial reflect the Group’s established values. Real-life ethical dilemmas, ag reed attitudes and behaviours.
spirit, always working within the context of corporate responsibility. form the basis for discussions, which are first tackled in small groups

and then expanded in plenary sessions. These wider discussions also Oliver Kessner

focus on Steria’s Code of Ethics. The session ends on an agreed Steria Germany

course of action.

140 Steria people enrolled
in our Leadership Academy
for project management
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Fostering a culture
of sharing

2010 saw major advances in our workplace policy, specifically in

AS a Com pany fo u nd ed the area of disability. Our Disability Policy, launched the previous

year, was implemented throughout the Group, and started to

to Comb"']e bUS| neSS have impact. In the UK, HR teams have started to educate their

managers on the Disability Discrimination Act (EU directive). In India,

perform an Ce Wlth our teams participate in recruitment fairs dedicated to the disabled,

and Steria Norway and Spain now publish job vacancies

E SOClal V8.|U€S, Sterla has on a recruitment site for disabled people.

As an IT company, Steria has understandably embraced technology

CO n S| Ste ntly n u rtu red to promote equality. Civikey, a virtual keyboard for people with motor

disabilities is now included in all new computers in Steria France.

I 1ali Also in France, our agreement with Agefiph, a government
eth IC8.| entrepreneu rlal |Sm ' organisation for promoting disabled employment in the private sector,
was renewed for two years. In 2010 this included training sessions
For US ) Share h O | d er for managers, on job retention for the disabled; communications
campaigns; and recruitment fairs. In three years, (2008—2010) Steria
Value and Stak6h0|der France has more than doubled the number of disabled people within
I . its personnel.
responSI bl | Ity d rlve We also made progress in 2010 in promoting women in the workplace.
I In Spain, a programme launched in 2009, one of the first in our sector,
everythlng We do - focuses on equal opportunities for men and women. More widely, our
objective in 2010-2011 is to promote greater parity in all senior

InClLIdIng the WayS Country management teams.
we work together.
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Well-being at work is also a priority at Steria. A question of balance

At Group level we are addressing work/life balance as part of our The challenge: TV F .
Corporate Responsibility Programme. We gave priority to formulating  To help employees achieve a work/life balance satisfactory \_NlthOUt the programme In place’
a policy on this in 2010. Once this is agreed, our next step will be to all concerned. it would never have occurred to me

tO |aunCh a toolklt fOI' SUCCeSSfUl Implementatlon Of thIS p0|lcy. ...............................................................................................................

The solution: to ask for the time off. But once the

Progress is already happening at country level. Steria Norway includes  Steria in Spain has launched a special programme to help employees A .
work/life balance in both induction and leadership training sessions. balance the pressures of work and hore. Since then, 78 employees  [POSSIDIlity was there, | gave it some

In the UK we are providing training on time management, which have participated — almost two-thirds of whom were women. thought and Went ahead Everyone

includes an e-learning tool. And all Steria affiliates are now committed . .
Among the options offered are unpaid leave of between one

to supporting employees in times of need, with most countries e . benefited. | was able to devote more

establishing hotlines that provide access to independent, external v;/jeek an%flpur rponths,. parft—tlme worlé for u_p 0 doneb)t/)ear vv||th . L ..

medical advice. And for those employees who prefer to discuss their LfebE?vsvse!e:gxomrg:;szgr? | cc’)rrz ;Z;cr)nBaiee?ir’ointh:iuc?gsngf time to my gIrIS, they had my undivided
I ith coll in F have trained 1 I ) :

fé%ﬁfi?i;\é\:\l/idjgl ::g;e:ﬁcug rance e have trained 100 employees the programme, Steria Spain is currently expanding the instances attentlon, and the COmpany not On|y

for which special paid leave applies.

. | saved money but had a refreshed
For P&L Manager Raquel Gras, the programme provided a period T
of unpaid leave that coincided with the school summer holidays and reV|ta||Sed employee baCk at Work
so that she could spend more time with her daughters. at th een d Of th e SCh OO| h 0|| d ay."

Raquel Gras
Steria Spain

In Spain, 66% of work/life balance
programme participants are women
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LiVing and éSummary
‘working greener

\We embrace the wider thinking with a commitment to sustainability;

leading by example and supporting clients with thought leadership,
consultancy services and solutions.

As well as helping our clients
meet their own environmental
challenges, we apply the
same Innovation and
discipline to every aspect

of our business.

Our focus and commitment, from the very top management through
to the Company’s grass roots level, is to bring the entire organisation
collectively and cohesively to think, plan, and operate as a truly
green company to play our part in supporting a sustainable world.

‘Living Green’ for our Company and employees is the core for our
environmental strategy.

Partners

6\0‘“&\ Reporting Init/a;,-,/e

steria
-

Living Green

1SO 14001

Green Offers
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Our Living Green principles embrace:

Getting it right for the environment

= Regula_lrly informing all employees about our strategy, The .Cha"er_]ge: . . - “Companles in th|S new Carbon
commitment and progress. To minimise impact on the environment without compromising .
""""""" ST s gur commitment to excellent service for our clients. Performance LeaderShIp Index are
= Seeking employee ideas and feedback, and making them e ) o )
part of the change team. The solution: | demonstrating leadership in their
s I In 2010 Steria made a concerted effort to implement several .
= Pursuing ISO 14001 certification across the Group (already initiatives, including a travel reduction policy, through better commitment to Manage greenhouse
achieved in Spain, Germany, Austria, Poland, UK, Norway, use of technology and changing some of our working practices. o ; :
Sweden, India and Denmark), and seeking to exceed its principles Having reduced our travel footprint, we went urther to become gaS EMISSIONS. Compames WhICh
oing forward. v Heedourtray nt, We went fu , i ieQ
gg __________________________________________________________________________________________________ Carbon Neutral for air and road with formal CarbonNeutral® manage and reduce the|r emISSIOHS,
= Continuing to progressively reduce our carbon footprint. certification, by participating in two verified carbon standard maXimise bUSineSS reSilience and
L projects: Tieling Coal Mine Methane Capture in China and the . . .
> Developing product and service offers to help our clients Tamil Nadu Wind Power initiative in India. Cap|ta||se on Opportun|t|es’ Wwill be the
and prospects become greener organisations. - _ _ _ o
................................................................................................................. Additionally in 2010, Steria received an ‘A’ rating in the Carbon best placed to succeed as we move
> Embedding ‘green thinking and leadership’ into all our bids, Performance Leadership Index from The Carbon Disclosure Project ’y
proposals and delivery. that evaluates the top 5,000 companies in the world on addressing towards a low carbon economy.
.............. : C“mate Change initiatives.
= Moving towards a greener Steria purchasing policy Paul Dickinson
(from cars to recycled paper). Executive Chairman of the Carbon Disclosure Project

> Engaging with our Supply/Value Chain to impress the
importance of green thinking- Steria received ‘A’ rating in 2010

....................... Carbon Performance Leadershlp mdex
= Collaborating with industry, trade and professional bodies

on environmental sustainability.

> Reporting externally via the Carbon Disclosure Project and the
Global Reporting Initiative (GRI).

Steria is carbon neutral for all
air and road business travel
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Green building of the future
Thechallenge: “Having made the choice of a positive
To choose a new working environment that expresses . ) ,
Steria’s commitment to responsible operations through energy bUlldlng N 2010, were

sustainable deVelOpMENt, e 10 years ahead of meeting the

The solution:

Steria in France has chosen new headquarters, the first positive 2020 goals set by France’s official

energy building of its kind in France. EnVironment Round Table known
]
Steria’s office in Meudon on the outskirts of Paris will produce . .
more energy than it consumes. Innovative features include: as Grene"e 2 Wlth our green Off|Ce,
> Bioclimatic design that extends to ventilation, lighting Stel‘la demonStrateS hOW bUSIneSS
and heating.
e today can meet tomorrow’s
> Production of renewable energies for heat and electricity thanks ; HH 7
to 4,200 square metres of solar panels and a vegetable oil boiler. SUStalnablllty Cha”enges'
= Anetwork intelligence system that controls installations and Olivier Vallet
manages comfort levels and energy use and production. CEO, Steria France

> An energy monitoring system which enables a proactive
improvement in our use of faci”tiesy |eading TO DELEEr CONIOI e

of energy costs and COZ Savingsl Steria’s new headquarters for its
French operations will save 400 tons

of CO, emissions every year

As a result, Steria’s new French headquarters is expected to reduce
its energy consumption in the region of 65% — saving 400 tons of
CO, emissions per annum.







In India, where despite growing prosperity many communities still need
help, three noteworthy initiatives were launched or expanded in 2010:

> A ‘smart classroom’ project, piloted in Chennai, involved two
classrooms being equipped with Steria-supplied technology as
teaching aids. Teachers trained as part of the project can use and
adapt the content with the help of a computer and interactive
board. This programme is being extended in 2011.

= Solar-powered computer centres at schools in Pune and Chennai
respond to the chronic power shortage, whilst fostering green
awareness among the pupils.

> With the launch of a career development centre in Noida in
partnership with NIIT Affirmative Action and Noida Lok Manch,
we are helping to provide qualified training to youth from
various parts of Noida as well as children from schools already
supported by Steria. Short-term courses cover many of the subjects
required for entry-level jobs in India’s booming hospitality and
retail sectors.

These were in addition to our ongoing ‘One Steria, One Country,
One School’ programme. This involves a Group affiliate sponsoring

a school in India for three years. During this time, the Steria company
supports a computer centre, a library, a play area and other expenses
incurred in setting up the project. Just as important is the interaction
between Steria people and the school’s pupils, which can involve
e-tutoring, periods teaching on-site and individual sponsorship for
children in need. Steria companies in nine countries now participate
in the programme.

- Communities
: Sharing with our neighbours

Success by degrees

The challenge:
To enable promising students to continue their education to
university level, no matter what their families’ financial position.

The solution:

Thanks to the dedication and generosity of internal fundraisers from
Steria India and contributions from elsewhere throughout the Group,
we established the Steria India Foundation Graduate Scholarship
Scheme as a trust fund to provide financial assistance to bright
young children from Steria-supported schools who would otherwise
be unable to pursue a college/university education.

Since its launch in the 2009—2010 academic year, the fund has
supported the university education of 62 youngsters — now officially
Steria Scholars — who are studying for graduate degrees in
Engineering, Computer Sciences and Commerce.

The fund provides either a full scholarship, where the entire cost of
the degree course, fees, books and other incidentals are paid for by
Steria India CSR — or a half scholarship, which ensures that at least
half the total cost incurred is paid by the Company when the scholar
has access to other funding support.

Steria Scholars are chosen purely on the basis of merit and need.
To date, everyone who qualified in these criteria received the scholarship.
For more information, visit www.steriaindiafoundation.com

: Steria Corporate
: Responsibility
Summary
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“Steria is very close to my heart now for
so many years. The computer centre
they had set up in my school was
where all this began. The mentoring
that | received really opened my eyes.
My family just could not afford to send
me to an engineering college, because
of the high fees. Then | heard of the
Steria scholarship scheme. | am proud
to be a Steria Scholar, and | know very
soon | will become an engineer.”

V. Vishnupriya
Former student of Padma Adarsh Higher Secondary School,
Chennai, a Steria India CSR supported school

62 Steria Scholars



http://www.steriaindiafoundation.com
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Online and open to all 0
fhe challenge “Now that digital access is growing —

To maximise the inclusivity of new technologies.

............................................................................................................... a Complex task to Implement _ We are

The solution:

The website www.interface-handicap-accessible.com is the first making a positive contribution to the

multi-access general interest website in France to promote the use

of new technologies for differently-abled people. needs expressed by differently'abled
Co-created by the aid-organisation Interface Handicap with the peop|e_ We are demonStrating, in a

support of the Steria — Institut de France Foundation, the site

provides access to information on IT equipment and services that ||Ve|y, pragmatlc and Scalable Way;
exist for the differently-abled. Such knowledge enables users to make hOW new technoiogies can Change
the most of Internet opportunities. . o

lives for the better”.

Innovations include settings for partially-sighted and blind people,
as well as for the deaf and hearing-impaired; a specially-designed

search engine; and database information compiled for easier access. Lactitia Oual_<|l ,

Interface Handicap’s manager
The site aims to raise awareness among company managers and for accessibility projects
those employed in museums, local authorities, libraries, and public and web accessibility trainer

administration on the need to make websites and intranet sites
accessible for all.

This project was supported from the beginning by the Steria —
Institut de France Foundation, which takes part in projects that aim
to bridge the ‘digital divide’, through training, innovation and social
entrepreneurship. Two volunteers from Steria provided guidance

to the teams to define the specifications and the objectives, and

to manage the project. And a new volunteer just joined the team
to provide expertise on e-communications for future developments.




Hard facts

‘How we performed
‘against our objectives

Marketplace
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2010 objectives

2010 achievements

2011 objectives

We will ensure that all new employees understand
our Code of Ethics.

We have incorporated the Code of Ethics into the
induction programme in each Steria country.

We will ensure that all employees behave according
to our Code of Ethics.

We will make adherence to our values a part
of all management reviews.

Adherence to Steria values is now a key parameter of
managers’ annual performance development interview.

We will focus on the importance of adhering
to Steria values in all management reviews
and training sessions.

We will work with suppliers to ensure their
undertakings are contractually consistent
with our values.

We have issued a sustainable procurement policy with
the aim of ensuring supplier adherence to Steria values.

We will work with the area procurement departments
and suppliers to ensure contractual consistency with
our values.

Workplace
2010 objectives

2010 achievements

2011 objectives

We will increase employee engagement and motivation
by following up on our Stereo results. Our aim is to
reach, in our 2010 Stereo survey, a score of 2.4 out of 5
in our 2010 Stereo survey and achieve a five-fold
increase in employee shareholding.

There has not been a Stereo survey in 2010 because
we decided to change the tool for our employee
engagement survey and in 2011 will establish the
new solution.

We have 443 new internal shareholders (ex India).
20.4% of our shares are held by internal shareholders.

We will do a new employee survey in 2011,
No objectives have yet been set for survey results.

We will develop a strong management culture
by selecting and developing managers in line with
Steria values.

A new process for developing managers in line with
Steria values has been established, as a part of the new
design of the Steria Academy leadership programme.

Work has begun to define a competency framework in
line with our job family framework. On completion, this
tool will also support the recruitment and development
process of managers in Steria.

We will complete the work started on defining
management behaviour in line with Steria values.

We will then integrate these definitions in global
leadership programmes and in all local management
training and recruitment.




Hard facts

‘How we performed
‘against our objectives

Workplace (continued)
2010 objectives

2010 achievements
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2011 objectives

We will educate and support managers on how
to manage stress in their team.

We launched an e-learning tool for managers in the UK.
We have also conducted stress management training
programmes in the UK and France. We started work

on designing a toolkit for managers.

We will deploy the new managers’ toolkit on dealing
with stress.

We will launch a work/life balance policy.

We will integrate stress management and work
life balance in management training.

We will support diversity, and assign at least one
woman to the Supervisory Board. Ensure all
management teams have at least one representative
of each gender. Reflect the gender compositions in
schools and universities we recruit from and engage
in initiatives to increase participation in technical
studies (at least one initiative per country).

The Steria Group Excom now has two female members.
Women hold places on a senior team in every Steria
country except Switzerland.

24% of women in our Top 140 Management Community.

Reflecting the gender compositions in schools and
universities remains a challenge. In the smaller countries,
with few universities, we are achieving this.

In Germany, we have succeeded in reflecting the gender
balance that exists in one of the big universities from
which Steria recruits.

The challenge remains in France, the UK and India.

Regarding our aim to increase participation in technical

studies, with at least one initiative per country, we now
have programmes in place in Belgium, India and Poland.
For the rest of the Steria countries we are awaiting a EU
initiative for 2012 called ‘e-skills week’ which will target
young girls for participation in technical studies.

We will assign at least one woman to Steria’s
Supervisory Board.

We will evaluate gender salary equality in Steria.

We will prepare for Steria participation in the
EU e-skills week initiative in 2012.

We will investigate the attitude towards diversity
among our managers.




Hard facts

‘How we performed
‘against our objectives

Workplace (continued)
2010 objectives

2010 achievements
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2011 objectives

We will incorporate a software in the Master of all
Steria laptops to adapt the MenMachine interface
to any type of disability.

We have not implemented this because the relevant

software is undergoing improvements. We are awaiting

the new release.

We will incorporate a software in the Master of all
Steria laptops to adapt the MenMachine interface
to any type of disability.

Community
2010 objectives

2010 achievements

2011 objectives

We will enlarge our One Steria One Country One
School Programme to involve each of the countries
in which Steria operates.

We will reach a €100,000 fundraising target for our
2010 One Day Challenge.

We will engage one new continental European client
in our community education programme.

In partnership with NIIT, we have launched a Career
Development Centre (CDC) in Noida. The objective is to
provide short-term qualified training leading to jobs for
young people.

Belgium and Switzerland have joined, which brings the
total of participating countries to nine.

We raised a record of €111,444 to support 59 charities.
To achieve this success, 4,383 Steria volunteers
organised 309 activities.

A UK client sponsored a second school in India and
10 clients from the UK, France, Spain, Sweden and
Norway were involved in our community event
One Day Challenge.

We plan to expand the CDC programme in Chennali
in 2011.

We will continue to enlarge our One Steria One Country
One School Programme and expand engagement of
existing sponsors.

During our community event One Day Challenge, we
will engage one client in each country to participate
in Steria community programmes.

During our community event One Day Challenge, we
will engage one client in each country to participate
in Steria community programmes.




Hard facts

‘How we performed
‘against our objectives

: Steria Corporate
: Responsibility
: Summary

19:

Environment
2010 objectives

2010 achievements

2011 objectives

As part of our determination to ‘sell” green, we will set
up a green business community with representatives
wherever Steria operates.

We have established a Green Business Community
based on objectives and representatives from each
Steria country.

We will promote a set of harmonised green capabilities
and solutions to our clients to support and expand their
sustainability efforts.

We will complete environmental Due Diligence on
our businesses.

We have completed Steria’s Due Diligence and
Strategic review.

Every year, we will develop our business in line with
decisions taken during our Strategic review.

We will identify the best green solutions appropriate
to our business and implement them as part of an
environmental pipeline of initiatives.

We have implemented the Travel Management solution
and we are part way through the implementation of
the Energy Management solution.

We will continue with our Travel & Energy
Management solutions to make Steria’s operations
even more sustainable.

We will cross-sell sustainable products across
the organisation.

The Green Business Community has embraced this
initiative.

We have implemented the Travel Management solution
and we are in the process of implementing an Energy
Management solution.

We will evaluate and promote carbon savings in all our
‘SMART’ transport, meters and monitoring solutions.

As part of the Green Business Community, we plan to
promote our solutions relating to carbon monitoring
and reductions.

We will be carbon neutral for all of our business
air travel.

We achieved carbon neutral certification in air and
road travel.

We will continue with our carbon neutral programme
relating to travel.

We will cut our carbon footprint by 10% over
three years.

We exceeded our goal by achieving a carbon intensity
reduction of 11.3% in two years.

We will continue with our carbon intensity
reduction programme.

We will disclose carbon emission levels in all our
countries of operation.

We will continue disclosing through the Carbon
Disclosure Project and. Global Reporting Initiative.

In 2011 and beyond we will expand our ISO 14001
programme to the remaining countries in which
Steria operates.




: Share your thoughts

: Send us your feedback on any
: areas we can improve on to:

{ > contact@steria.com

. > www.steria.com
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© Radley Yeldar. www.ry.com
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